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Expanding Your Web Presence 

Overview 
Links play a very important role in search engine ranking 
algorithms. Why?  Because search engines, specifically Google, 
perceive links that reside on other websites (often referred to as 
backlinks or inlinks) to represent "expert" opinions of a target 
website. Google values the link text (anchor text) as a method of 
determining what the "experts" are saying about a target site.  
From an Organic Optimization point of view, links affect your 
website rankings in 2 distinct ways. 

1. PageRank Improvement 
2. Link Reputation 

PageRank is passed from one website page to another through 
backlinks.  More backlinks typically means higher PageRank 
values.  Stanford University’s patent (licensed to Google) includes 
the following formula describing PageRank.  
PRA = (1-d) + d (PRT1/CT1 + ... + PRTn/CTn)  
Where: 

PRA is the PageRank of a target page. 
CTX is the number of outbound links on a backlink page. 
d is a damping factor (typically .85). 

PageRank of a source page is equally distributed (passed) through 
all the links that reside on that page to each backlink page.  A few 
examples will help illustrate the concept. 

PR of 
Source pg 

Number of 
outbound links 

PR contribution that 
passes to linked pg 

5 10 4 
5 100 3 
4 10 3 
3 100 1 

Note: PR values published on Google’s toolbar are 
considered to be log values. 

Link Reputation is often times the more important aspect of a 
backlink.  When backlink text (hypertext or anchor text of a link) 
includes the keywords, it is said to have high Link Reputation. 

For example, many Internet links to www.gerber.com read 
“Gerber baby food”.  Since the keyword phrase “baby food” 
is found within the hypertext link, search engines associate 
the phrase “baby food” with www.gerber.com.  This 
association of keyword - hypertext with the target link 
produces stronger search engines rankings for that 
keyword. 

Link Relevancy 
The term “Link Relevancy” is commonly 
used within the SEO community but is 
not well understood.  Some believe 
relevancy refers to contextual similarity to a
backlink website.  Some believe it refers to the backlink 
page – not the website.  And others believe relevancy 
refers to Link R

 

eputation.   
Our research shows that although Google does encourage 
website managers to “have other relevant sites link to 
yours”, none of the major search engines, including 
Google, measure the contextual relevancy of a 
website/page linking to another for ranking purposes. 

Link Types 
There are many types of links with varying value and effort. 

Reciprocal links (or link trading) was the traditional SEO 
approach.  They are relatively easy to attain, but require 
a link back to the link partner’s site; thus, the need for 
outbound-links-pages. 
During mid 2006, Google changed their link algorithm 
and was able to detect reciprocal links.  From that time 
on, reciprocal links are thought to have minimal value. 

One-Way links (sometimes called 3-way links) are a 
variation on the reciprocal link theme.  Links are still 
traded but instead of linking back from the target site, the 
link is placed on a 3rd website.  In this case, there is no 
need for an outbound-links-page from the target website 
because links are reciprocated by the 3rd party.   

 

Link Types Cost Contextual 
Relevancy 

Potential 
Reach 

Procurement 
Control 

Link 
Reputation 

PR 
Contribution SEO Value

Reciprocal1 Mid Low-Mid Very Low 
One-Way2 

Low 
Low 

<150 Broadcast 
invitations High 

Mid Mid 
Free FREE >1000 High Very Low Low Directories 
Premium ~ $30-$50 / link 

Mid 
<25 Mid-High Low-Mid Mid 

Text Links High Google3 detect=NONE 
otherwise, High Advertisement 

Ads 

~ $25-$500+ / 
link / mo. Variable >1000 

Full control of 
choosing 
backlink 
source 

NONE 
Article 
Syndication 

0 to $10/dir + 
article creation Mid-High Directories + 

>1000 pickup4 Mid-Low Public 
Relations Press 

Release High + creation Mid-High >1000 pickup 

Submission
= Full 

Pickup= none Low 

Editorial (most desired by 
Google) NONE High Influenced by Website Public 

Relations Program4 Low 

Low-High Mid-High 

 Google has the ability to detect reciprocal links and devalues them. 
 One-way can also be triangular links so long as each is from a different class C-IP 
 Google is getting better at detecting paid text links.  When detected, they have no SEO value. 
 Depends on quality and market size 

1.       
2.       
3.       
4.       
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 • Ad and affiliate links with tracking codes 

And, because there is no direct link 
reciprocation, Google is not able to detect 
the 3-way relationship. 
Both reciprocal and one-way links typically 
have strong anchor text (Link Reputation).  
Even though one-way links do not typically 
come from contextually relevant websites, 
their relatively low cost gives them good 
Organic Optimization value. 

Directory links may be either Free or Premium 
There are literally thousands of free directories.  Most have an 
on-line sign-up form that automatically places your link and a 
brief description into a category of choice.  And most are not 
regulated and accept any website for any reason. 

Premium directories are typically fee based to justify the added 
labor cost associated with an editorial review.  Website must 
pass the directory’s terms of service and are checked for proper 
category preference before the listing is activated.   
During 2006, Google’s link accounting changes included 
directory sites.  Although most home pages of free directories 
maintain good PageRank, many interior link pages appear to be 
stripped of all PageRank value.  This change appears to have 
relegated these pages to Google’s supplemental index where 
PageRank and Link Reputation value is minimal.  In contrast 
premium directory interior link pages still maintain PageRank 
value and are considered valued links.  

Advertising links are segmented into 2 groups: 
• Text links 

Text links are advertising links that are just text 
– not images.  These links do not 
contain any advertising tracking 
code and link directly to the 
target site.  Because these 
links commonly have keyword 
phrases as hypertext, they pass 
strong Link Reputation.  When these 
links are placed on pages that have 
strong PageRank, they have very strong search engine value. 
As no surprise, Google has been quite vocal about these kinds of 
links.  Google claims to have an automatic algorithm to detect 
these links and are actively nullifying their ranking contribution.  
Google also encourages webmasters to report other websites 
they believe are either selling or participating in a “paid link” 
program. 
Google is actively encouraging publishers to use the 
rel=”nofollow” text link attribute as a method of nullifying the 
search engine value for each of these links. 

Advertising links may be images or text.  When clicked, users 
are directed to the advertiser’s website through the publisher’s 
click tracking system.  For this reason, no direct link value is 
awarded to the advertiser and no search engine ranking benefit 
is passed. 

3rd party ad serving systems are also common.  Services such as 
Google Adsense, use JavaScript to serve their ads.  Since 
search engines do not follow JavaScript code, they never see 
these ads and, therefore, these links do not affect rankings. 

Public Relations links fall into 2 categories: 
• Article Syndication 

• Press Releases 

Article syndication is a 
method of distributing 
articles to specialized 
article directories.  The 
articles commonly contain 
a small bio of the author 
which have links to the author’s 
website.  When search engines spider these articles, the 
backlinks have a positive contribution to rankings. 
Article directories offer these articles to other 
webmasters to publish on their websites.  It is through 
this process that articles with their backlinks find 
themselves on potentially hundreds of other websites. 
Press releases have a similar approach, however, 
they are actively circulated throughout the Internet by 
RSS feeds.  These feeds are picked up by thousands 
of other websites for potential publication on their own 
websites. 
Both Article syndication and press releases have a 
potential downside.  Links from public relations efforts 
are hard to trace and pages with these links could be 
considered “near duplicate content”. 
Although pages with near-duplicate content may not rank 
well against other pages containing similar content, 
backlinks on these pages appear to maintain value.  As a 
precautionary measure Position Research recommends 
that article and press release pages on the author’s 
website be excluded from search engine indexes. 
Both articles and press release link hypertext is often the 
name of the website or the domain name – not a 
keyword.  Therefore these types of links are better at 
passing PageRank than Link Reputation. 

Editorial 
Text links with strong Link Reputation found within 
editorial content are the best kind of links.  These links 
are characterized by: 

• Found on pages with unique content (not near-
duplicate) 

• On pages with strong PageRank 
• With the keyword phrase mentioned in the 

hypertext. 
• On pages with few outbound links 

For the most part, these kinds of backlinks are initiated 
by public relations efforts.  More public relations increase 
the likely that others will write editorial content and link to 
a target website. 

Conclusion 
Links are an essential part of all major search engine 
ranking algorithms.  Google, more than the others has 
developed sophisticated methods to thwart traditional SEO 
tactics. 
More quality backlinks typically translates into higher 
rankings by passing both PageRank and Link Reputation.  
The number of links necessary to succeed for a particular 
keywords ‘space’ is very dependent on how many 
backlinks with strong of Link Reputation competing 
websites already have. 
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